Asset Inventory: Branding Stories
LIVE
Quality of life -Cost of living, crime rate, schools-quality and quantity of educational institutions and opportunities  

WORK

Alternative energy branding-assets that support
Wind 

Illinois coal

Global attention -FutureGen

Rail access

Interstate access
Sell the Midwestern work ethic to attract business and industry
PLAY-Ways of grouping assets for tourism 
Amish Community
Many quilters in Casey
Popcorn festival every Labor Day weekend
Agritourism and Moonshine - neat experience during harvest where combines pull up to cafe for lunch
Casey has first oilfield in IL
Outdoor recreation
Indoor recreation

Arts & entertainment

Antiques & Auctions, yard sales
Regional Flavor

Regional unique shopping

Seasonal events & activities

Heritage Tourism
Voluntourism – something we could start

Culinary Tours

Eco-Tourism

Agri-Tourism

Barn Tours
Bird Watching

Specialty retreats – scrapbooking, quilting, photography, etc.

Region Wide Rummage Sales

OTHER…OVERALL BRANDING OPPORTUNITIES
Agriculture

Small rural communities

Expect the unexpected……
Cool before country was cool…

How we tell our story

Podcasts, mp3, Youtube videos

Website

EIU Heartland Highways

Senior Citizen channel on East coast

Springfield PBS station

e-news, Twitter, Flicker, blogs

Be proactive with media, send them stories, invites

National Associations of Tourism organizations

AMTRAK communities – conferences

Find niche markets –Blue Cross Blue Shield, AARP, AAA, 

Ad on an Ensure bottle…think differently

Use local manufacturers to promote local festivals, events to the global market

Newsletters

Link to other regional, state groups

Representation at state, Midwest event…

Recognition events

TC-JG recognition events

BESI Awards
e-newsletters on area

ISSUES/CONCERNS:
Staffing/time

Individual communities, counties verses the region

Don’t want to recreate the wheel…talk to CITO
Disconnect with tourism/economic development education with local residents, business leaders
