32 Rustbelt Traditions

Segment Code.................. 32

Segment Name................Rustbelt Traditions

LifeMode Group............... L10 Traditional Living

Urbanization Group.......... U5 Urban Outskirts I

Demographic

Rustbelt Traditions neighborhoods are primarily a mix of

married-couple families, single-parent families, and singles

who live alone, similar to the U.S. household type distribution.

This segment has the sixth largest population of all the

Community Tapestry segments, with 8.4 million people. The

median age is 36.1 years, just below the U.S. median. Most

of the residents are white.

Socioeconomic

The median household income is $49,579, slightly below

that of the U.S. median. Half of the employed residents work

in white-collar jobs. For years, these residents sustained the

manufacturing industry that drove local economies. Now,

the service industry predominates, followed by manufacturing

and retail trade. The median net worth for this segment

is $90,754. Overall, 80 percent of residents aged 25 years

and older have graduated from high school, 12 percent

hold a bachelor’s or graduate degree, and 29 percent have

attended college.

Residential

Rustbelt Traditions neighborhoods are the backbone of older

industrial

cities in states that border the Great Lakes. Most

residents live in modest, single-family homes. Homeownership

is at 76 percent. The median home value of $107,222 is

approximately three-fifths of the U.S. median. The relatively

lower median home value is partially due to the age of the

homes in these communities; nearly two-thirds of the housing

units were built prior to 1960.

Preferences

Residents of Rustbelt Traditions are aptly named: They have

lived, worked, spent, and played in the same area for years.

They do not follow fads; they stick with the products and

services they know. They prefer domestic car manufacturers.

Some of their purchases reﬂect their attention to the maintenance

of their homes and yards. For specialized projects, they

will contract for rooﬁng, ﬂooring, and carpet installations.

Financially conservative, Rustbelt Traditions residents prefer to

use a credit union and invest in certificates of deposit. They

are likely to have a personal loan that is not a student or vacation

loan, and hold low-value variable life and homeowner’s

insurance policies. Residents watch their pennies, using coupons

regularly, especially at Sam’s Club. They prefer to see a

doctor for diet control and own a stationary bike for exercise.

Favorite leisure activities include bowling; fishing; hunting; and

attending auto races, country music shows, and ice hockey

games. Watching television is a common pastime for Rustbelt

Traditions residents. They subscribe to cable TV and watch it

regularly, but their favorite programs are sports events.
26 Midland Crowd

Segment Code.................. 26

Segment Name................Midland Crowd

LifeMode Group............... L12 American Quilt

Urbanization Group.......... U10 Rural I

Demographic

The approximately 11.6 million people in Midland Crowd

neighborhoods represent the largest market of Community

Tapestry, nearly 4 percent of the U.S. population, and it is

still growing. Since 2000, the population growth has been

2.34 percent annually. The median age of 36.9 years parallels

that of the U.S. median. More than half of the households

(62 percent) are composed of married-couple families, half of

whom have children. One-fifth of households are occupied

by those who live alone. Most residents are white.

Socioeconomic

With more than 4.2 million households, Midland Crowd has

the highest count of all the Community Tapestry markets,

with an annual household growth of 2.6 percent since 2000.

The median household income is $49,748, slightly lower than

the U.S. median. Households derive primary income from

wages and salaries, although the percentage of households

that receive income from self-employment ventures

is slightly higher than the national level. The median net

worth is $86,362, somewhat below the U.S. median. Half

of the employed residents work in white-collar occupations.

Approximately 30 percent of Midland Crowd residents aged

25 years and older have attended college; 15 percent hold a

bachelor’s or graduate degree.

Residential

Midland Crowd residents live in housing developments in

rural areas throughout the United States (more village or

town than farm), mainly in the South. Three-fourths of the

housing was built after 1969. Homeownership is at 84 percent;

the median home value is $137,727. Two-thirds of

the households are single-family structures; 28 percent are

mobile homes. One-fourth of the households own three or

more vehicles.

Preferences

Midland Crowd is a somewhat politically conservative

market. The rural location and their traditional lifestyle dictate

the consumer preferences of these residents. How they

take care of their homes, lawns, and vehicles demonstrates

their do-it-yourself mentality. Households typically own or

lease a truck; many own a used motorcycle. Hunting, fishing,

and woodworking are favorite pursuits. Generally, households

have pets, especially birds and dogs. Recent purchases

include used vehicles, household furniture, and giant-screen

TVs. Their department store of choice is Belk. When eating

takeout, they often choose a fast-food restaurant and use

the drive-through window.

Many households have a satellite dish. Favorite stations

include CMT and Outdoor Life Network. In addition to

watching rodeo/bull riding, truck and tractor pulls/mud

racing, and fishing programs on TV, residents watch a variety

of news programs. Fitting right in with their rural surroundings,

they prefer to listen to country music on the radio and

read fishing and hunting magazines.

50 Heartland Communities
Segment Code.................. 50

Segment Name................Heartland Communities

LifeMode Group............... L5 Senior Styles

Urbanization Group.......... U9 Small Towns

Demographic

Well settled and close-knit, Heartland Communities residents

are slightly older compared to U.S. residents, with a

median age of 41.7 years. Approximately half of the residents

have already retired, many in the same towns where they

have lived and worked their whole lives. Nearly one-third of

householders are aged 65 years or older. Although marriedcouple

families comprise nearly half of the household types

and almost one-third are singles who live alone, other family

types and shared housing are also represented. Children are

found in 30 percent of the households. Most of the residents

in this market are white.

Socioeconomic

The median household income for this segment is $35,006.

Two-thirds of the households earn wage and salary income,

and 39 percent receive Social Security benefits. Driven by

low home values, their median net worth is only $61,258.

Employed residents work in occupations ranging from

management positions to unskilled labor jobs; approximately

43 percent are employed in service industries. The unemployment

rate of 7 percent is close to the U.S. value. Overall,

74 percent of residents aged 25 years and older have graduated

from high school. Only 12 percent hold a bachelor’s or

graduate degree.

Residential

Preferred by more than six million people, Heartland Communities

neighborhoods are primarily found in small towns

scattered across the Midwest and South. Low-density

neighborhoods dominate with older homes in urban clusters

and rural, nonfarm areas. More than half of the housing units

were built before 1960. Homeownership is at 73 percent;

the median home value is $85,240, less than half of the U.S.

median. More than three-fourths of the housing is singlefamily

dwellings.

Preferences

Heartland Communities residents invest time and money in

their cherished homes and communities. They take pride in

their gardening skills and in growing their own vegetables.

Many homes own a riding lawn mower to keep up their relatively

large lots. Residents tackle home improvement projects

such as exterior painting and faucet replacement and shop

at traditional hardware stores such as True Value. Many residents

order items from catalogs, QVC, and Avon sales representatives.

When shopping outside the home, they prefer to

visit Wal-Mart. When eating out, favorite restaurants include

Ponderosa and Lone Star Steakhouse. The residents in this

segment rarely travel by plane.

Heartland Communities residents have a distinctly country lifestyle.

They play bingo, do woodworking, and enjoy outdoor

activities such as hunting and freshwater ﬁshing. They also

read gardening, ﬁshing, and hunting magazines and listen

to country music and auto racing on the radio. Reading two

or more Sunday newspapers is important to them. Some are

members of veterans’ clubs. They participate in civic activities

and take an interest in local politics. Many Heartland Communities

households subscribe to cable and usually watch game

shows, news programs, and movies on TV.

33 Midlife Junction

Segment Code.................. 33

Segment Name................Midlife Junction

LifeMode Group............... L10 Traditional Living

Urbanization Group.......... U8 Suburban Periphery II

Demographic

Midlife Junction residents are phasing out of their childrearing

years. The median age is 41.1 years; nearly one-fifth

of residents are aged 65 years or older. Households in this

market include a variety of family types as well as singles who

live alone or share housing. Nearly half of the households are

composed of married-couple families; 31 percent are singleperson

households. Most of these residents are white.

Socioeconomic

Most Midlife Junction residents are still working, although at

61 percent, the labor force participation rate is slightly below

average. One-third of the households are now drawing Social

Security benefits. Both the median household income of

$47,683 and the median net worth of $106,734 are slightly

below the U.S. medians. Educational attainment levels are

comparable to U.S. levels.

Residential

Midlife Junction communities are found in suburbs across

the country, more in the South and Midwest than in the

Northeast and West. Homeownership is at 67 percent, near

the U.S. rate. Nearly two-thirds of the households are singlefamily

structures; most of the remainder are apartments in

multiunit buildings. The median home value of $153,336 is

somewhat lower than the U.S. median.

Preferences

As Midlife Junction residents pass from child rearing into

retirement, they live quiet, settled lives. They have been planning

and saving for their retirement, owning certificates of

deposit and participating in IRA or 401(k) plans. They spend

their money carefully and do not succumb to fads. Mindful of

their expenses, they always search for bargains.

Midlife Junction residents enjoy dining out at full-service

restaurants, particularly on weekends, and also take advantage

of the convenience of fast-food restaurants. They favor

domestic cars, and prefer to shop by mail or phone from

catalogs such as L.L. Bean and Lands’ End. They are comfortable

shopping by phone or over the Internet. Comfortable

with computer technology, they use e-mail to communicate

with friends and families. Residents enjoy practicing yoga,

attending country music concerts and auto races, refinishing

furniture, reading romance novels, and watching classic

movies on DVD.

For further information on tapestry segments visit: http://www.esri.com/tapestry
