Retail MarketPlace Profile
SCORE SAMPLE REPORT

East Central Illinois " Corporation

Places: Marshall city, IL

Summary Demographics

2008 Population 3,669
2008 Households 1,632
2008 Median Disposable Income $35,206
2008 Per Capita Income $24,643
Industry Summary Demand Supply Leakage/Surplus Number of
(Retail Potential) (Retail Sales) Retail Gap Factor Businesses
Total Retail Trade and Food & Drink (NAICS 44-45, 722) $36,514,286 $28,527,041 $7,987,245 12.3 42
Total Retail Trade (NAICS 44-45) $31,619,272 $24,834,257 $6,785,015 12.0 30
Total Food & Drink (NAICS 722) $4,895,014 $3,692,784 $1,202,230 14.0 12
Demand Supply Leakage/Surplus  Number of
Industry Group (Retail Potential) (Retail Sales) Retail Gap Factor Businesses
Motor Vehicle & Parts Dealers (NAICS 441) $7,756,216 $8,176,770 $-420,554 -2.6 7
Automobile Dealers (NAICS 4411) $6,523,877 $7,818,089 $-1,294,212 -9.0 3
Other Motor Vehicle Dealers (NAICS 4412) $758,932 $0 $758,932 100.0 0
Auto Parts, Accessories, and Tire Stores (NAICS 4413) $473,407 $358,681 $114,726 13.8 4
Furniture & Home Furnishings Stores (NAICS 442) $125,824 $866,136 $-740,312 -74.6 1
Furniture Stores (NAICS 4421) $0 $0 $0 0.0 0
Home Furnishings Stores (NAICS 4422) $125,824 $866,136 $-740,312 -74.6 1
Electronics & Appliance Stores (NAICS 443/NAICS 4431) $621,374 $3,492,945 $-2,871,571 -69.8 1
Bldg Materials, Garden Equip. & Supply Stores (NAICS 444) $1,254,785 $484,956 $769,829 44.2 4
Building Material and Supplies Dealers (NAICS 4441) $1,020,506 $484,956 $535,550 35.6 4
Lawn and Garden Equipment and Supplies Stores (NAICS 4442) $234,279 $0 $234,279 100.0 0
Food & Beverage Stores (NAICS 445) $7,264,345 $6,015,296  $1,249,049 9.4 3
Grocery Stores (NAICS 4451) $7,013,361 $5,699,229  $1,314,132 10.3 2
Specialty Food Stores (NAICS 4452) $0 $0 $0 0.0 0
Beer, Wine, and Liquor Stores (NAICS 4453) $250,984 $316,067 $-65,083 -11.5 1
Health & Personal Care Stores (NAICS 446/NAICS 4461) $537,382 $214,699 $322,683 42.9 1
Gasoline Stations (NAICS 447/4471) $5,354,024 $3,440,121  $1,913,903 21.8 2
Clothing and Clothing Accessories Stores (NAICS 448) $522,699 $37,622 $485,077 86.6 1
Clothing Stores (NAICS 4481) $479,642 $0 $479,642 100.0 0
Shoe Stores (NAICS 4482) $0 $0 $0 0.0 0
Jewelry, Luggage, and Leather Goods Stores (NAICS 4483) $43,057 $37,622 $5,435 6.7 1
Sporting Goods, Hobby, Book, and Music Stores (NAICS 451) $224,381 $0 $224,381 100.0 0
Sporting Goods/Hobby/Musical Instrument Stores (NAICS 4511) $124,926 $0 $124,926 100.0 0
Book, Periodical, and Music Stores (NAICS 4512) $99,455 $0 $99,455 100.0 0

Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected amount spent
by consumers at retail establishments. Supply and demand estimates are in current dollars. The Leakage/Surplus Factor presents a snapshot of retail opportunity. This is a measure
of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents 'leakage’ of retail opportunity outside the
trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade area. The Retail Gap represents the difference
between Retail Potential and Retail Sales. ESRI uses the North American Industry Classification System (NAICS) to classify businesses by their primary type of economic activity.
Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups within the Food Services & Drinking Establishments subsector.
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Demand Supply Leakage/Surplus Number of
Industry Group (Retail Potential)  (Retail Sales) Retail Gap Factor  Businesses
General Merchandise Stores (NAICS 452) $6,197,763 $1,714,816  $4,482,947 56.7 1
Department Stores Excluding Leased Depts.(NAICS 4521) $4,745,565 $0  $4,745,565 100.0 0
Other General Merchandise Stores (NAICS 4529) $1,452,198 $1,714,816 $-262,618 -8.3 1
Miscellaneous Store Retailers (NAICS 453) $627,739 $390,896 $236,843 233 9
Florists (NAICS 4531) $58,498 $118,447 $-59,949 -33.9 3
Office Supplies, Stationery, and Gift Stores (NAICS 4532) $132,092 $31,370 $100,722 61.6 1
Used Merchandise Stores (NAICS 4533) $267,957 $179,568 $88,389 19.8 3
Other Miscellaneous Store Retailers (NAICS 4539) $169,192 $61,511 $107,681 46.7 2
Nonstore Retailers (NAICS 454) $1,132,740 $0  $1,132,740 100.0 0
Electronic Shopping and Mail-Order Houses (NAICS 4541) $0 $0 $0 0.0 0
Vending Machine Operators (NAICS 4542) $330,075 $0 $330,075 100.0 0
Direct Selling Establishments (NAICS 4543) $802,665 $0 $802,665 100.0 0
Food Services & Drinking Places (NAICS 722) $4,895,014 $3,692,784  $1,202,230 14.0 12
Full-Service Restaurants (NAICS 7221) $2,923,104 $942,691  $1,980,413 51.2 7
Limited-Service Eating Places (NAICS 7222) $1,742,231 $2,481,444 $-739,213 -17.5 3
Special Food Services (NAICS 7223) $133,899 $0 $133,899 100.0 0
Drinking Places - Alcoholic Beverages (NAICS 7224) $95,780 $268,649 $-172,869 -47.4 2
Leakage/Surplus Factor by Industry Subsector
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Leakage/Surplus Factor by Industry Group
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